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My Space for Your Life, 2008–

The intention of this project is to memorialize civilians incidentally killed in the Iraq war and to raise consciousness around 
the issue of ‘collateral damage’—the death of unarmed people, non-combatants as an under-recognized consequence of 
war. The project consists of Facebook pages featuring photos of people who have agreed to ‘stand in’ for the killed civil-
ians named on the signs. The names have been chosen from the Iraq Body Count website, which archives statistics for ci-
vilian deaths and allows users to browse records for the thousands of people killed during the Iraq invasion. The stand-ins 
for the killed civilians ostensibly carry their prematurely extinguished lives into the virtual community of Facebook through 
the act of ‘friending.’ My Space for Your Life has been shown as part of the Iraqi Memorial project in exhibitions at Shep-
pard Fine Arts Gallery, Reno, Nevada; Elizabeth Foundation for the Arts, NYC; and Works, San Jose, California.

screenshot

Amanda McDonald Crowley for Taghreed Almed Al-Maadidi, 2009



The Village Idiot 

Woodstock Digital Media Festival, Wood-
stock, Vermont, June, 2010

The Village Idiot was an interactive ethno-
graphic performance that assessed resi-
dents’ perceptions about life in their village 
of Woodstock, VT.

Performing the character of the village idiot, 
a wealthy former Wall St. trader searching 
for just the right town to settle down, I spent 
a day recording residents’ impressions 
about Woodstock life (median income, 
housing prices, education levels, as well 
as everyday activities etc.) using a writ-
ten survey and holding brief discussions. 
The information gathered, juxtaposed with 
actual census data, was then presented in 
character to the Festival audience in the 
form of charts and diagrams, pairing statis-
tics with perception.



Perfect View

Perfect View is an exploration of topography, technology, and our perception of landscape. Geocaching 
enthusiasts across the U.S. were asked to provide GPS coordinates for sites that they thought were sub-
lime. The latitude and  longitude coordinates became the waypoints for a thirty-three state, thirteen thousand 
mile motorcycle expedition that ranged from neighborhood parks to isolated bluffs. The exhibited pieces are 
triptychs that juxtapose three different ways of viewing the sites’ topographies, including panoramic photo-
graphic documentation, satellite aerial imagery, and 3D computer graphic imagery generated from USGS 
topographical data. 

The work plays on our extraordinary technological ability to represent nature, while the qualities of sublimity 
remain elusive. The work also plays on the parallels between technological and philosophical developments 
during the Enlightenment and during our current high-tech period.

Click here to watch an interview with me about the project.

C5 Landscape Initiative, 2003 to 2005 

This monumental landscape project addresses the perception and navigation of landscape in light of data, 
GPS, and the power of computing in the early 21st century. It addresses our interaction with landscape from 
different perspectives in a suite of four distinct artworks: Analogous Landscape, Other Path, Perfect View, 
and the C5 GPS Media Player. The first three of these projects use various media, including cast aluminum, 
digitally etched glass, photography, video, and CGI modeling. The Media Player is an online interface for 
viewing geotagged documentation and commentary from all of the projects.

The Landscape Initiative suite has been exhibited at San Francisco Camerawork, and parts of it have been 
exhibited at the Museo Nacional de Bellas Arte, Buenos Aires, Argentina; Foxy Production, NYC; The Ware-
house Gallery, Syracuse, NY; St. Thomas Aquinas College, Sparkill, NY; the San José Museum of Art, San 
José, CA; the Project Roomat the Chelsea Art Museum, NYC; and at Google, Manhattan.
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Analogous Landscape

The objective of the Analogous Landscape project is to develop inferencing techniques for the navigation of 
terrains with similar characteristics, in this case the mountains composing the Pacific Ring of Fire, of which Mt. 
Shasta and Mt. Fuji are two. At issue is whether navigation routes can be transposed from one terrain to its 
topographical ‘other.’ Initial expeditions were analyzed to produce predictive navigation scenarios that could be 
utilized on succeeding expeditions.

The project features two aluminum 3X3 foot scale models, one of Mt. Shasta, in California, and one of Mt. Fuji, 
in Japan. These were cast using digitally machined foam forms. The video projection above the sculptures fea-
tures computer generated 3D models of the two mountains with traces of the respective ascents highlighted. 

Two aluminum scale models - the left is 
Mt. Fuji, the right Mt. Shasta. Each one 
is three feet square. The video projection 
displays CGI models of each mountain 
in alternation. An animated red line 
depicts the path that was hiked up each 
one.



Other Path

The objective of the Other Path is to locate and describe the ‘twin other’ of the Great Wall of China, one of 
the most renowned paths in the world, in California, C5’s home base. The Great Wall is an ancient techno-
logical artifact that provides an excellent arena for the exploration and representation uniquely enabled by 
contemporary GIS technology. Finding a topological twin for the Great Wall in California was accomplished 
by data mining the massive USGS dataset for California. One such ‘twin’ was found in the northern part of 
the State.

The installation shows a video simulation of the data mining process, the locations of the two paths, and 
documentation of the expeditions in China and California, all projected upon glass that has been digitally 
etched with the maps of the respective countries.

digitally etched glass (4x3’, 4x4’), 
video projection, wall text

Video documentation from the 
California expedition can be 
seen here.



The C5 GPS Media Player

The C5 GPS Media Player was designed to enable online viewing of track logs and visual documentation of 
all C5 Landscape Initiative expeditions. At the time (2004-’05), the ability to view imagery online that is corre-
lated with the images’ latitude and longitude origins (geotagged) was yet to become commercially available. 
The interface is composed of several windows that enable visitors to see and animate track logs, read C5 
comments pertaining to particular expeditions, and see photo and video documentation. The Media Player 
enables navigation through the various projects by project name, C5 member, or expedition.

The Media Player can be viewed here.



The Quest for Success – San Jose ISEA/ZeroOne, 2006

Quest for Success was a performance competition event that spanned four days during the 2006
ISEA/ZeroOne Festival. 15 artist/competitors utilized locative media to navigate the streets of San Jose, California, in 
an effort to win a valuable, 6-week residency at Villa Montalvo in Saratoga, California. As passengers in GPS enabled 
Go Cars, the competitors followed navigational clues to search for narrative hotspots located about the city’s down-
town core. Each hotspot triggered an audio track played over the cars’ audio systems, telling the competitors historical 
tidbits about the city. The number of hotspots discovered determined the number of minutes available to competitors 
for giving their project pitches to groups of internationally recognized curators in the C5 Limousine. After three nights 
of competition, three semifinalists participated in the final competition - they had 5 minutes to deliver their proposals 
before a large public audience. This project utilized locative technology in a reality TV-like competition format to ex-
plore historical narrative and make commentary on the competitive networking inherent in art-world latter climbing.
 
A video of Quest can be seen here.


